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No one would ever accuse the
Church of Scientology of not
being vigilant about its press
coverage, especially when it
comes to its famous. Hollywood
members. '

One of the }atest cases in pomt
was the 2,000-word response in
Premiere magazine after a recent
story about -Scientology’s ties to
the entertainment industry. This
was followed by the publication
of a 16-page booklet dubbed
“Premiere Propaganda.”

“Premiere’s reporter was not
interested in writing a fair story
on the church. Instead he went
out of his way to seek individuals
who he could use as a vehicle for
his animus against Scientology,”
said Leisa Goodman, a spokes-
woman for the church. “Con-
fronted with their appalling use
of journalistic ethics, Premiere
magazine was forced to realize
that the church was due a far
fuller response than a mere letter
to the editor.”

Anyone who’s familiar with
Scientology, founded by sci-fi
author L. Ron Hubbard, knows

..its image. Meetings are often held
‘with -reporters and ' editors . in
advance of an article’s publication
“to stem any negative publicity
",j_;,,that might result from a story.
(Scientology’s latest focus: Los

om Cnnse.) PRt
§ Such was the caserwith:Pre-.
miere, which mgxts,Sepgember

Celebnty Centre, outlining some
.}  of the members who’ ve.come and
| * gone, others who've st.ayed-—and
~ why.
" The oft-cited star member
names are there—Cruise, Anne
. Archer, Kirstie Alley, John Tra-
" volta—as well as some less well-
| ;:known figures tied to ‘the indus-
= try who are crmcal of the rehglon

. the church is very protective of

16 b

ue ran an 8,700-word: piece: ‘by-
ter John Richardson;that ex- .
m. ‘the. growmgzmﬂuence of -,

ghe activities at - the . churchs‘.

]

and who voice those.criticisms to

Richardson. They include TV ac-

tors Diana Canova and Mike F'ar-
rell. -

~ The article also goes xnto Ny
Scientology’s history of tbregten- .
mgtosuepeopleandbusmess&slt. :

-views. as' adversaries. There “are

posmve statements from be_hev- :

'Prexmere edxwr “Susan® Lyne
. sa1d the story.was held for about
six months.for faé‘f’%heékmg,

-~ while the. magazine’ ‘et “with -
Scientology. officials ‘to ‘go over

details that the church’ believed

-~ reflected what it called Richard-

- son’s incomplete reporting. Prior
to publication, it was reviewed

easxly five times” by the maga-

zine’s attorney, Lyne recalled.
Sources said even before the

first copies landed at Premiere’s -

New York offices;, the .church

already had obtained the issue

and delivered an eight-page let-
ter voicing its objections to the
piece. .

_Under threat of a libel suit,

prudent to-

.respond to Ri on’s “article,” -

resulting in a 2000—word essay "

“about: Sc:entalogy by Davxd Mis-
“cavige, chairman of the*board of
¢ the Rehgxous’['echnologyeenner{
Miscavige® wanted Premiére o’
-“'7un a three-page articléWhich he -

"~ "“provided already laid out in Pre:"
- -miere’s- typeface—complete with -

quotes, pictures and headlines—

“'which the editors cut down to two .

pages and put in 1ts letters sec-
tion. -
Though sources said the maga-
zine agreed to run it to avoid a
lawsuit, Lyne said Premiere gave
‘Scientology the editorial space in
the interest of fairness. “If you're
taking off on somebody or some
-organization and you do a highly

Premiere decided it _would be .
Sclentology to .

critical piece . . . I think it’s right

to give someone a chance to

respond to-it.”

Then came a pubhcatxon titled.

“Premiere’s Propaganda” (subti-

tle: “Correction of False Reports *

‘in an- -Article Published ‘in Pre-

“miere Magazme September

~1993”). THhat?*iit effect i the

Sclentology rebuttal ‘theé? maga
-Zine- would ‘not print: ‘I it- are

‘quotes from “two mainstream -

publications: “griticizing - Pre- .

‘miere’s (anid Richardson’s) tone,

Richardson said the excerpts
ossly distorted
“taken out of context.”

Scientology ‘spokeswoman

he hatne

Ny OCing

ara
ax e

‘Goodman said the booklet was

not the first time the organization
has printed’ responses- to - press
reports about ‘itself. Others in- -
clude answers tb stories in Time,

_ 'Reader’s Dlgat and, in the-ease
" of- the Los
‘billboard- campalgn that made -

Angeles Iima a

~“The Times appear to. support the

-@-two-page réfutation of certain -

- facts and excerpts of taped inter-
views with Richardson and sev- -

eral’ Scientology officials. done .

when Richardson was doing his
reporting.

In part, the publication said,
“The accusations and antagonis-
tic tone” in Richardson’s piece
“create a portrait so foreign” to
believers “that is unrecognizable
to them as Scientologists.”

church, following the _hewspa-
per’s lengthy, critical. mvshga

nvesenesm 1990
“{Scientology] does what I
think they often do, which is to
try and take bits and pieces of
truth and elaborate on them,”
Lyne said, referring to the
church’s attempt to create the
image they want. “They had
every opportunity to show us
material that would contradict
. Please see Page 31
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what we were wrmng and they
didn't.”

Richardson responds, “I said in
my story that Scientology has a
‘mean streak that is deeply rooted
in church doctrine.’ As one of many
examples, the story quotes Hub-
bard instructing his followers to
‘fight on the basis of total attrition
of the enemy.” Now I know what
it's like when Scientology consid-
ers you an enemy.”

Scientology, meanwhile, has
since moved on, .

Last week, representatives from
the church met with L.A. magazine
executive editor Rodger Claire to-
discuss their reaction to the peri-
odical’s October cover story; “Tom
Cruise. No More Mr. Nice Guy” by
Rod Lurie, which also was vetted
by lawyers.

The thrust of Lurie's critical
piece, in fact, has less to do with
Cruise’s beliefs than it does with
the actor’s overall professional be-
havior as a box-office heavyweight
and media magnet. Lurie states
that Cruise prefers to hire people
who share his faith and, on the flip
side, refuses to work with those

~who publicly denounce Scientolo-

gy, mentioning producer Don
Simpson by name. Lurie writes
that ex-member Simpson threw
Miscavige off the set of “Days of
Thunder,” starring Cruise, because
he didn’t want to be badgered into
using a more expensive Scientolo-
gy-patented sound recording de-
vice, Clearsound, on the movie.

L.A magazine's response to
Scientology, agreed to after sev-
eral discussions, is to run a series of
“testimonials” from committed if
less well-known Scientologists,
like opera singer Julia Migenes and
movie composer Mark Isham as a
sidebar under “Backchat” —its let- .
ters pages—in the November issue.
Again, Scientology pre-produced a |
layout it asked the ed.xtors to use.
The magazine refused.

“To have other Scientologists
speak out would make an inter-.
esting addendum to Rod’s story in-

-itself and therefore, it was a mutu-

ally beneficial’ suggestion,” Clan'e
said.

As for Cruise, his exasperated
publicist Pat Kingsley said: “Yes,
there's freedom of the press, but
there’s also supposed 10 be freedom
of religion.” 0
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